
Redefining balanced snacking
Consumers want snacks that deliver both purpose and pleasure

How consumers want to change their snacking habits

34%
want to eat more 
snacks that keep 
them fuller longer

49%
want to eat 

more healthy 
snacks

16%
want to consume 

more indulgent 
snacks

Purpose and pleasure increasingly 
coexist on the same snacking occasion

Optimization 
+ Pleasure

Nourishment 
+ Pleasure

28% 19%

Modern snacks don’t force a tradeoff — they deliver satisfaction and 
intention together.

Snacking motivation combinations
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