
Consumer map of 

digital influence

Discovery and inspiration can spark anywhere, at any 

time. Physical spaces such as retailers, restaurants, 

food festivals and social gatherings are increasingly 

permeated by digital platforms, blurring the lines 

between online and off.

In a world where digital 

influence increasingly moves 

fluidly between IRL and URL, 

how is your brand creating 

meaningful connections 

between people and food? 
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Discovery and inspiration can spark anywhere, at any 

time. Physical spaces such as retailers, restaurants, 

food festivals and social gatherings are increasingly 

permeated by digital platforms, blurring the lines 

between online and off.

The direct influence food companies have traditionally 

enjoyed has been diluted amidst this digital ecosystem. 

But companies also now have the potential for closer 

engagement and deeper understanding of how 

consumers view their brands and use them in their 

daily lives.
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